
0

2025

16 DAYS OF ACTIVISM 

FOR NO VIOLENCE 

AGAINST WOMEN AND 

CHILDREN



1

OUTLINE OF THE PRESENTATION

MANDATE

SETTING THE SCENE – GENDER-BASED 
VIOLENCE AND FEMICIDE (GBVF) CONTEXT

16 DAYS OF ACTIVISM CAMPAIGN CONCEPT 
2025

LAUCH OF THE CAMPAIGN

CONCLUDING REMARKS
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DWYPD MANDATE

VISION: To realize “a 

transformed and 

inclusive society free 

from all forms of 

discrimination and 

capable of self-

actualization”.

CONSTITUENCY: From 

the total 63 Million 

Population

✓52% are women

✓33% are young 

people 

✓6% are persons living 

with a disabilities 

MANDATE - To lead on 

the socioeconomic 

transformation and 

empowerment of 

women, youth and 

persons with disabilities 

through Mainstreaming, 

Advocacy, Monitoring 

and Evaluation:

MISSION: To provide 

strategic leadership, 

advocacy, and 

coordination to 

government departments 

and the country on 

mainstreaming the socio-

economic empowerment of 

women, youth, and persons 

with disabilities.
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Setting the Scene – GBVF Context

01 02 03

Police records (reported 
cases, teenage pregnancy 
statistics (hidden sexual 
violence)

Femicide findings of 
the South African 
Medical Research 
Council (extreme 
form of GBV).

The findings of the 
HSRC National 
GBV Study provide 
critical baseline 
data on the 
prevalence and 
patterns of GBV. 
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1 in 3 women  (7.3 million ) 
women in South Africa have 

experienced physical 
violence in their lives. 9.8% 

(2.1 million) have been 
victims of sexual violence.

23.9% / about 1 in 4 women 
(3.4 million) have experienced 
physical violence and or sexual 
violence by an intimate partner. 

20.9% over 1 in 5 men (3.1 
million) reported having 

victimised their partner physically 
or sexually

About 1 in 4 women 
(24.6% - 5.4 million) 

women have experienced 
physical violence by a non-
partner. 5.9% (1.2 million) 
have been violated sexually 

by a non-partner.

Economic abuse is rife with 13.1%  over 1 in 10 women having 
experienced it and 14.8% men reporting perpetrating. These are men 
who withhold earnings, prohibit women from working, throw women 

out of the house and take women’s earnings. 

Overall, 1 in 4 (25.1%) ever-partnered women experienced emotional 

abuse such as insults by a partner, intimidation, belittling, humiliation 

in front of people, damaging of things and verbal threats. About a third 

of the men reported having perpetrated emotional abuse.

PREVALENCE OF GENDER-BASED VIOLENCE

HSRC GBV Study 2022 results  



5

The GBV Prevalence findings indicated 
that most common type of GBV by a 

partner encountered by women aged 18 
and above is physical violence. The 

victimisation was highest for:

✓Young women aged 18-24 years at 

25%,

✓Black African women at 24.1%, 

✓Employed women at 24.6%, 

✓Women who are cohabiting at 29.4%

✓Women living in urban areas (22.7%), 

rural tribal areas (21.5%) and farms at 

(20.5%).

✓A higher proportion of ever-partnered 
women with a disability 29.3% 
compared to those with no disability 
21.7% had experienced lifetime 
physical violence. 

✓The prevalence of sexual violence 
from a partner was twice as high 
(14.6% in comparison to 7.2%). 

HSRC GBV Study 2022 results  

PREVALENCE OF GENDER-BASED VIOLENCE
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PREVALENCE OF GENDER-BASED VIOLENCE

HSRC GBV Study 2022 results  

Lifetime perpetration 

of sexual violence 

towards other men

✓ 1.3% of men perpetrated 

sexual violence towards 

other men

Victimisation of 

men by women: 

physical intimate 

partner violence

✓ 7.8% of women reported 

that they had hit or 

beaten their partner when 

he was not hitting or 

beating them

Victimisation of men: 

physical and sexual 

violence

✓ 20.4% of men experienced recent 

physical violence outside the home

✓ 2.3% of men have ever been forced 

by a man to have sex or do other 

sexual things
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Disclosure among women who 
had experienced IPV

✓ 64% told their family

✓ 31% told friends and neighbours

✓ 17% told authorities or services

✓ 23% did not disclose to anyone

Accessing Services
✓ 31% visited the police

✓ 22% visited the hospital or health centres

✓ 10.8% went to the courts

✓ 7.8% contacted religious leaders

✓ 6.2% contacted social services

✓ 0.8% visited shelters

✓ 1.9% went to women’s organisations

✓ 2% contacted local leaders

✓ 2.7% sought legal advice

HSRC GBV Study 2022 results  

HELP-SEEKING BEHAVIOUR

Disclosure often happens within 

informal networks rather than 

through formal support systems. 

Many women suffer in silence, 

which highlights barriers such as 

fear, stigma, lack of trust in 

systems or limited awareness of 

services.

Victims and/or survivors depend 
mainly on police and health centres, 
while shelters, social services, and 
specialised support remain out of reach.
Need to strengthen:
1. Linkage between disclosure and formal 

support; and
2. Safety plans and referral pathways
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Higher for ever drug 

users

Higher for frequent drinkers 

than never drinkers 

Higher for those with minimal-

severe depression than those 

with no depression

Drug Use 

Alcohol use

Mental Health

Higher for hazardous 

drinkers than non-hazardous 

drinkers 

Higher for ever drug users

Higher for those with a risk of 

clinical depression than those 

not at risk 

Higher for 2+ lifetime partners 

than 1 partner

Number of sexual 

partners / Past 

Relationships

Higher for 4+ lifetime partners 

than 1 partner & history of 

engaging in transactional sex

HSRC GBV Study 2022 results  

SOCIO-BEHAVIOURAL FACTORS

Childhood 

Violence

Childhood physical 

abuse

Childhood physical abused, 

bullied or were bullied during 

childhood

VICTIMISATION | PERPETRATION 
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CHILDHOOD ABUSE

Prevalence of Childhood Abuse among ALL women before age 15

Childhood history of physical 

abuse 12 Million58.0%

Translates toPrevalence

Childhood history of sexual 

abuse 881 Thousand4.0%

Translates toPrevalence

Childhood history of physical 

abuse 14.6 Million74.6%

Translates toPrevalence

Childhood history of sexual 

abuse 3.1 Million15.7%

Translates toPrevalence

Prevalence of Childhood abuse among ALL men before age 18

HSRC GBV Study 2022 results  
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Percentages of ever-partnered MEN who agreed with the 
gender statements about gender norms, gendered power 
relations and abuse between men and women

9.9%

MEN think that when a 
woman is raped, she is 

usually to blame for 
putting herself in that 

situation

11.9% 

MEN think that if a 
woman doesn't 

physically fight back, 
it's not rape

15%

MEN think that if a wife 
does something 

wrong, her husband 
has the right to punish 

her

22.5%

MEN think that a 
woman cannot refuse 
to have sex with her 

husband

24.5%

MEN think that if a 
man has paid bride 
price for his wife, he 

owns her

69.5% 8.3% 

MEN think that there 
are times when a 

woman deserves to be 
beaten

10.7% 

MEN think that a 
woman should tolerate 

violence to keep her 
family together

23.9% 

MEN would be 
outraged if my wife 
asked me to use a 

condom

51.6% 

MEN say men need 
sex more than women 

do

GENDER NORMS AND GENDERED POWER RELATIONS

HSRC GBV Study 2022 results  

MEN think that a 

woman should 
obey her husband
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Percentages of ever-partnered WOMEN who agreed with 
the gender statements about gender norms, gendered 
power relations and abuse between men and women

11.5%

WOMEN think that a 
woman should tolerate 

violence to keep her 
family together

12% 

WOMEN think that if 
someone insults a man, 

he should defend his 
reputation, with force if 

he has to

53.8%

WOMEN think that men 
need more sex than 

women do

19.6%

WOMEN think that a 
man should have a final 
word about decisions in 

his home

48%

WOMEN think that it is 
a woman’s 

responsibility to avoid 
getting pregnant

59.5%
WOMEN think that a 

woman’s most 
important responsibility 

is to take care of her 
home and cook

2.9% 

WOMEN think that if a 
man beats you, it 

shows that he loves 
you

6.3% 

WOMEN think that if a 
wife does something 

wrong her husband has 
the right to punish her

6.4% 

WOMEN think that if a 
man has paid dowry for 
his wife, she must have 
sex when he wants it.

10.1% 

WOMEN think that if a 
man has paid bride 
price for his wife, he 

owns her.

GENDER NORMS AND GENDERED POWER RELATIONS

HSRC GBV Study 2022 results  
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PERCEPTION OF LAWS

HSRC GBV Study 2022 results  

73.9% of men 
perceived GBV 
laws as unfairly 

favouring women

Most men (84%) 
were aware that 
forcing a wife to 

have sex is a 
criminal act

Most men (85%) 
were aware that 
there were laws 
in South Africa 
about violence 
against women.

Significantly higher among

men residing in urban areas, with 

tertiary education, other race 

groups than Black African men, 

married, employed

Significantly higher among

men residing in urban areas 

than those in rural informal 

areas

Significantly higher among

Black African men, those dating, 

those with primary education, men 

residing in rural informal areas
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Findings from the Femicide Survey 

(SAMRC) 2020/21

Police Crime Statistics 

(SAPS)

Child and Teenage 

Pregnancies

✓ South Africa tragically holds the 

highest femicide rate globally, 

highlighting the most extreme 

form of GBV.

✓ Femicide rate: national average 

of 7 women murdered per day

✓ Geographical Hotspots: Eastern 

Cape, KwaZulu-Natal, Free State 

higher than national average

✓ Perpetrator Relationship: 60% 

of murdered women were killed by 

an intimate partner.

✓ Intersection of Violence: 16.3% 

of intimate partner femicide 

victims had also been raped.

✓ Justice System Failures: Less 

than 1 in 5 intimate partner 

femicide cases resulted in a 

conviction. Police investigations 

with unidentified perpetrators 

surged from 19% to 44% over two 

decades.

✓ Weapons: Firearms accounted 

for 37.3% of all femicides

✓ Reported GBV-related 

crimes show a consistent 

upward trend, though 

underreporting remains a 

challenge.

✓ Overall Increase: Total 

reported GBV-related 

crimes increased by 39.3% 

from 61 119 in 2020/21 to 

84 394 in 2024/25. 

✓ The Sexual Offences 

Detected by Police Action 

mainly pertain to sex 

workers and show a strong 

upward trend from 6 956 

(2020/21) to 13 487 

(2024/25).

✓ Rape: continues 

unacceptably high – 41 991 

(2024/25)

✓ Kidnapping: Dramatic 

surge to 18 151 (more than 

doubled since 2020) – 

direct method used in 

human trafficking

✓ Inextricably linked to GBVF, 

particularly statutory rape and 

sexual abuse of children.

✓ 2022: 133 650 (13.4%) of all 

registered births in 2022 were 

to adolescents aged 10-19 

years.

✓ 2024/25: 7 329 children aged 

10-14 years gave birth while 

855 had abortions in public 

health facilities 

✓ 2024/25: 114 808 teenagers 

aged 15-19 years gave birth 

while 18 722 had abortions in 

public health facilities 

✓ Causes: Directly linked to 

statutory rape, incest, early 

sexual debut, and child 

sexual abuse.

✓ Consequences: Major 

reason for school dropout and 

failure to reach full potential, 

perpetuating cycles of poverty 

and vulnerability.
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PATH FORWARD – KEY ARISING PRIORITIES

Foster robust 
political and 

administrative 
accountability

Targeted focus on 
long-term and 

holistic approaches 
for curbing GBVF

Implement 
interventions to 

address 
psychological and 
socio-behavioural 

factors

Implement early 
learning and 

prevention initiatives

Address the root 
causes including 
gender inequality, 
harmful gender 

norms and attitudes

Strengthen family 
interventions

Enhance the 
implementation, 
monitoring and 
assessment of 

GBVF Laws

Improve care, 
support and 

coordination of 
services

Increase and 
support women's 

economic power and 
independence

Establish a robust 
monitoring and 

evaluation system to 
accelerate 

accountability for 
delivery

1 2 3 4

5 6 7 8

9 10
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2025 16 DAYS OF ACTIVISM CONCEPT 
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INTRODUCTION 

This year marks 27 years since South Africa 
adopted the Campaign. In terms of 

domestication, in 1999 (26 years ago), 
children were integrated into the Campaign.

The campaign is a significant tool for raising 
awareness and advocating for the rights of 
women and children. The approach remains 
intersectional, recognising different systems 
of oppression such as sexual orientation and 

gender identity, disability, and age.

The 16 Days of Activism Campaign against 
GBV is an annual international campaign. 

The Campaign is a global initiative supported 
by individuals, organisations, and 

governments. Its goal is to highlight the 
societal and systemic causes of GBVF and to 

mobilise action at local, national, and 
international levels to eliminate all forms of 

GBVF. 

25 November:
1st day of the 16 
Days Campaign

29 November: 
International 
Women Human 
Rights Defenders Day

03 December: 
International Day 
for Persons  
with Disabilities 

01 December:
World AIDS Day 

10 December: 
Last Day of the 16 
Days Campaign 
(International 
Human Rights Day) 

Significant Days 
During the 16 Days 
of Activism Period
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SITUATIONAL ANALYSIS 

❖Violence Against Women and 
Children (VAWC) continues to 
plague the country despite 
pockets of progress made in 
driving the national response.

❖Over the last five years, high-
level commitment to drive a 
multisectoral, society-wide 
and multifaceted response 
has mobilised other sections 
of society. 

❖There have been pockets of 
progress, but VAWC remains 
a a significant issue in South 
Africa, threatening 
constitutional democracy and 
eroding societal cohesion. 

Substance & 

Alcohol Abuse

Rape including 

statutory

Human 

Trafficking

Harmful Cultural & 

Religious Practices

Child 

Maintenance

Femicide

Teenage 

Pregnancy

Toxic 

Masculinity

Hetero-

Normativity

Absent Fathers

GBV 

Normalisation

Underreporting

Secondary 

Victimisation

Data Poverty

Family 
Disintegration

Abuse of 
vulnerable people

Technology-
facilitated GBV

Intergenerational 

cycle
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16 DAYS OF ACTIVISM THEME

"Letsema: Men, 

Women, Boys and 

Girls working 

together to end 

GBVF”

“Letsema” A Call to Collective Action

Letsema is a Sesotho word that refers 

to a traditional practice of voluntary 

communal work. It calls on all whole-of-

society approach to ending GBVF. 

2025 THEME
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16 DAYS OF ACTIVISM FOCUS AREAS

Strategic Anchoring:

❑ The theme is anchored on the Positive Masculinity Dialogue that will be hosted in the 
margins of the G2O ministerial Meeting on 30 October and taking forward G20 outcomes 
of relevance to GBVF. 

❑ The hosting province for the 16 Days of Activism opening event is in Gauteng.

FOCUS AREAS

Promoting Letsema / collective 
action as a model for community-
driven efforts that foster unity and 
shared responsibility.

Promoting positive masculinity as a 
transformative strategy to prevent 
GBVF, challenge structural inequality, 
and foster an inclusive society.

Implementing proactive measures 
to prevent GBVF and heighten 
accountability in response.

Enhancing economic empowerment of 
women and vulnerable groups while 
creating safe and inclusive 
workplaces.

Safeguarding women and girls 
from technology-facilitated GBV, 
and harnessing film, arts, and 
media to prevent GBVF and drive 
positive social change.
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The 16 Days of 

Activism Campaign 

aims to:

16 DAYS OF ACTIVISM STRATEGIC AIMS

Raise awareness 
about GBV and 

its harmful 
impacts.

Provide 
support 

to victims 
and/or 

survivors.

Advocate 
for the 

prevention 
and 

eradication 
of GBV.
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16 DAYS OF ACTIVISM SPECIFIC OBJECTIVES

The specific objectives for the 2025 16 Days of Activism Campaign are:

Amplify political, government, business and community 
leadership, including civil society, labour, communities, 
families and individuals communities to take ownership, 
invest and harness actions to end GBVF; 

Accelerate prevention and response to GBVF by 
confronting cultural and societal norms that perpetuate 
GBVF and strengthen accountability and survivor centred 
responses;

Amplify the call to action for men and boys to actively 
challenge and stand-up against violence directed at 
women, children and non-binary individuals as part of 
promoting positive masculinity; 

Accelerate financial inclusion and independence for 
women while fostering safe and inclusive workplaces; and

Enhance the digital safety of women and girls by 
preventing online harassment and abuse, while promoting 
the use of technology-driven solutions to support the 
prevention, reporting, and response.
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# Date Event Description Responsible

1 16 Oct 
Virtual Multisectoral 
Stakeholder 
Consultation

16 Days of Activism concept document and 
calendar of events: Preparations towards the 16 
Days of Activism campaign.

DWYPD

2 20 Oct

Intergenerational and 
Traditional 
Leadership 
Roundtable 

Positive masculinity build-up engagement 
“Bridging Generations, Transforming 
Masculinities: Culture, Faith and Care in Modern 
South Africa.”

GBVF 
Priority 3 
Workstream

3 30 Oct 
High-level Dialogue 
with G20 Leaders on 
Positive Masculinity

GBVF dialogue with G20 leaders on positive 
masculinity on the margins of the Ministerial 
Meeting

DWYPD / 
G20 EWWG

4 31 Oct 

Ministerial Meeting of 
the Empowerment of 
Women Working 
group (EWWG)

G20 Presidency EWWG key findings, trends, 
challenges, recommendations, and Declaration

DWYPD / 
G20 EWWG

5
22-23 
Nov 

G20 Leaders’ Summit
G20 aims to foster international economic 
cooperation centred on the theme Solidarity, 
Equality and Sustainability

DIRCO

6
25-26 
Nov 

Launch of 16 Days Two 
Days Summit 

Targeting the film, media, advertisement, arts & 
creative sector on their role in rewriting the script 
to instil positive masculinity in those sectors - 
prevention

DWYPD

7 10 Dec 

Closing of 16 Days of 
Activism Campaign 
for No Violence 
against Women and 
Children

Closing ceremony and celebration of Human 
Rights Day: Focus on violence against children 
and the role of stakeholders – Raise awareness, 
share best practices and bolster collaboration 
and commitment

DWYPD, 
OTP, 
municipality

PROGRAMME OUTLOOK - WIP
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Launch of the 16 Days Campaign



24

The concept paper on 
the summit has been 
developed & a draft 

programme is in place

Gauteng OTP has been 
approached.

All the key relevant 
departments and 

development partners 
have been approached

The concept paper has 
been shared and 

provinces are urged to 
attend and take part 
during the summit

16 DAYS OF ACTIVISM CAMPAIGN LAUNCH

Launch of 16 Days in the form of a Two-Day Summit 

Rewriting the Script: Harnessing Film, Media, Creative Arts to Prevent GBVF
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OBJECTIVES

1) Examine how film and media influence 

GBV norms and prevention;

2) Promote gender-sensitive content and 

ethical storytelling;

3) Develop a Film and Media Charter for 

GBV Prevention;

4) Showcase innovative productions 

advancing gender equality; and

5) Build strategic partnerships for 

sustainable impact.

FILM, MEDIA & ARTS SUMMIT OVERVIEW

TWO DAY 

SUMMIT

Bringing together filmmakers, media 

professionals, government, civil 

society, academia, research, 

development partners and all 

stakeholders including international 

role players to cocreate a shared 

agenda for GBV prevention through 

responsible storytelling and inclusive 

media representation
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CONCLUDING REMARKS

The 2025 16 Days of Activism calls on every 
sector of society to move from awareness to 

sustained action.

The “Rewriting the Script” Summit aligns 
with the national theme “Letsema: Men, 

Women, Boys and Girls working together to 
end GBVF.”

The Letsema ethos reminds us that change 
happens when we work collectively.

The 2025 Campaign calls on stakeholders 
to design and implement programmes 

throughout the 16 Days of Activism that amplify 
this message, challenge harmful norms, and 

mobilise a whole-of-society ownership of 
ending GBVF.
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“HUMAN DIGNITY AND HEALING,

SAFETY, FREEDOM 

AND 

EQUALITY IN OUR LIFETIME ”    
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